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Meet our
users

School students
with a focus on high school

Comfortable with technology 

Looking for career

counselling
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Our users'
pains 



05 "The only two careers my career
counsellor suggested was doctor
(because my dad is a doctor) and
translator (because she knew I spoke
French)" 

Anastasia, 14
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More Interviews

Do you want to know what

you want to be?

How long should a career test

take ?

“I don’t really

understand what AI

means, but sounds really

cool”. 

Max, 14

Would you prefer an AI

based career test to a

usual one? 

Our respondents 

We asked 22 children aged

10-16, 12 girls and 10 boys

What is important to

consider in a career test?
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Yes - 22% 
Skills - 68% 

Hobbys - 59% 

Personal Traits - 45%

<15 min - 68%

15 - 30 min - 27%      

More - 4% 
Yes - 77%
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and gains
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Meet the be_certAIn app

be_ c e r ta i n

Quick&Easy 

Free

No multiple choice questionnaires

Personalised suggestions

Real-time updates of possible

careers 



c We have a fully
functioning app! 
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Our customers
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Focus market: Top Down
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TAM: 1.239 billion people

SAM: 4.62 million people

SOM: 2.338 million potential users

EBITDA: €663.000 
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Focus market: Bottom Up
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First users: people in Munich aged 15-19 
User base: 16.740 

EBITDA: €1689 
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Competition
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Multiple Choice +

Machine Learning

Test duration: 20 min

Basic report: free

Premium: $35

123Test.com

Picture based

15 questions

Test duration: 20 min

Free

Indirect Potential

Competitor:

Career Counselling

Agencies

c
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Market Development
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What about
Implementation?

c
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Our key activities 
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Our resources 
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Key Partners



19 How do we
contribute to
Society?
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Let's talk about
 Financials
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Revenue

Main Revenue Model

Google AdSense

Highly Targeted Advertisement for

   Educational Platforms

Alternative Revenue Model

Ad-free subscriptions

Freemium features

Partnership with Schools &

Government Institutions
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Costs Structure
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The Ultimate Solution

be_ c e r ta i n

A 3-Phase Plan

Munich
Start

German
Boost

European  

Goal
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Thank you for your
attention!
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